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-Shri K Chandrashekar Rao

Hon'ble Chief Minister, Telangana
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Facial and Emotion Recognition Solution offers Superior
Customer Experience for your B2C Business & up to 60%™ Rol
in the first 2 years

(Authored by:- Nandita Mathur — Chief Strategy Officer & Head of Engineering, Q3 Technologies)

(Website : www.g3tech.com)

One of the key questions which businesses are trying to
answer each day is how to figure out ways to improve the
Customer Experienc e, which in turn leads to improved
business performance. Rapid advances in Al and BI
technologies have enabled businesses to understand their
customers in a highly focused way. One such digital enabler for
ClOs/CTOs to consider is Facial and Emotion Recognition,
which can provide some unique improvement avenues to
achieve Customer Service Excellence.

In today’s world, customers are spoilt for choices and are
always exploring different brands, stores and products. With
limited time on hand and a multitude of options to choose
from, the customer often wants help to select what is best for
them. Technologies like Facial and Emotion recognition equips
businesses with better customer-related information which in
turn helps inimproving customer service and customer loyalty. Facial recognition typically uses algorithms
capable of identifying facial landmarks of a person and then recognizing or verifying him/her from a digital
image or a video frame.

Our team of technical analysts is working extensively on developing Al / Deep Learning models (DNNs)
(with Open Source technologies like Python, OpenCV) and use machine learning (ML) frameworks to
define, train and deploy these models supported with significant parallel processing. This can provide your
retail business with real-time insights
of a customer like age, emotions,
gender and identification (if he/she
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These key information points |
combined with advanced analytics
will help your businesses with
intelligent insights (customer
preferences,  history, emotions, i .
navigation path inside the store, and I.A- -
interactions with sales team) and }
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keep the customer highly engaged by “

taking appropriate decisions. The
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Point of Sale (PoS) systems can retain the facial S|gnatures identifying the customers and serving them

ke ‘ better. Identifying these emotions (i.e.
ge: 20-30N !

-‘ Bander: Male | il B
& | L (e Gender: EEMEE
] & r

£ T S

i

happy/sad/neutral etc.) during the visit can
enable the businesses to attend to each
customers’ requirement uniquely and enhance
the customer satisfaction multifold.

The power of enabling the sales-executives with
real-time insights on the customer gives them
an edge to attend them with a customized
~ greeting like:

“Hi Jane and John, How are you?”, “Welcome
back”, “You look happy today”, “Sorry to keep
you waiting”, “How can | put a smile on your
~ﬂ1..| _.iﬁ- P face today”.

We estimate that your business can get up to 60%* Rol within first 2 years of deployment of this solution
with an increase in in-store engagement, repeat footfall, and customer loyalty.

Another aspect of this technology is the growing privacy-related concerns. We have worked with IT and
business teams of various clients to identify key privacy-related concerns (including GDPR regulations)
which can be examined further by your legal teams.

About Q3 Technologies:

Q3 Technologies has been in the business for over 20 years and services with a worldwide customer base
with offices in the US, UK, UAE, Australia, and India. We are focused on Custom Product & Applications
Development in the areas of Artificial Intelligence (Al) & Machine Learning (ML); Robotic Process
Automation (RPA) & Chatbot; Augmented Reality (AR) & Virtual Reality (VR); Internet of Things (loT); Data,
Bl & Analytics; Native & Cross-Platform Mobility; Java & Open Source Platforms; Microsoft Technologies;
and Enterprise Applications.

Q3’s full portfolio of services includes Lifecycle support for Application development and Maintenance,
including Business Analysis, Technology Consulting and Software Development, Delivery and Deployment.

For 20+ years, we are helping our global clients in addressing their enterprise-wide needs by providing
high quality, reliable & cost effective technology & consulting services.

* Based on customer data analysis and business modelling - by Q3 Tech
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Digital Government
that Works... ABM

ABM Knowledgeware Limited
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& ABM Projects

Unique distinction of

20+ years of
most State

Digital governance

Delivering
40+ million services to 1000+ experience in
Citizen Services Urban Local Bodies Digital Government wide projects roll
in India. services. out in E-Municipality.

per year.

Products & Offerings

( h{\I;[AINe.t 2 .1(')t Cyber Smart Water Smart City SAP ?)ccrg?l Eafed Tax Reforms
e umeipatity i i Implementation ouble Entry ;
Solution) Security Management Solution p Accounting Solution

ABM Knowledgeware Limited: ABM House, Plot no. 268, Linking Road, Bandra (W), Mumbai - 400050
www.abmindia.com ; +91-22-42909700; egovernance(@abmindia.com | SEI CMMI Level 3, ISO 27001:2013, ISO 9001:2015, ISO 20000-1:2011



